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ispo 10 ISPO TV SERVICE
07.-10. FEbruar 2010 Throughout ispo, the ispo TV Service will provide

New Munich Trade Fair Centre broadcast-quality f.ootage‘ material - daily, andA free of
charge. It comes with shotlists and textual suggestions. The
standard format is Digital Beta (16:9), differing format
requests need to be voiced in advance.

The footage can be ordered at the TV Service Centre, or
via the ispo Media Bureau.

It can also be received via ftp-Server or Satellite playout.

More details will be published shortly.

WWW.ispo.com WWW.ispo-tv.com

Newsletter No. 1

What's up @ ispo 10
The first Newsletter on ispo 10 provides an overview on themes and focuses of the world’s leading
trade fair of sports goods and sports fashion. Details on product novelties, ispo Award winners and

ispo 10 events will be provided in the coming editions of our Newsletter series.

Overview:

Anniversary: 40 years of ispo

In the name of Green: Living Sustainability

Summits and Villages: Theme-based platforms at ispo 10
Back to the wild: Backcountry & Freeriding

In the spotlight: ispo Awards

Future investments: talent promotion at ispo 10

Let us entertain you: Events

Snow action: ispo on snow preview

On Screen: ispo TV Service in High Def
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Anniversary: 40 years of ispo

The world’s largest trade fair for sports goods and sports fashion is celebrating its 40" birthday this
year. When the first-ever ispo openened its gates in 1970 — on the old Munich Trade Fair Grounds —
the fair covered some 45.000 m?, accounted for 650 exhibitors and saw 11.000 visitors cross its entry
gates. This year, 2000 exhibitors will cover a record 175.000 m2 at the modern Trade Fair Centre in
Munich Riem. All halls are thus fully booked out.

In the name of Green —living Sustainability

Outdoor sport is a unique experience. And today, an ever rising number of producers and consumers
seek equipment and clothing solutions which are in tune with the natural surroundings sheltering for
that experience. Both addressing and supporting that trend, the headline theme of ispo 10 is
Sustainability. The new Eco Village provides a platform for products of, and companies with,
exemplary sustainable production methods — including, of course, the second-ever winner of the Eco
Responsibility Award. Supported by the Association for Conservation — a organization that seeks to
protects areas where plants, wildlife and, ultimately, outdoor activities are threatened — and a research
project by the Munich Technical University — Sustainability and Sports Technologies — ispo points the
way to an environment-friendly textile Industry. Supporting sustainability also requires a mechanism by
which customers are empowered to consider the “eco value” of a product they might buy. ispo has
thus started a cooperation with bluesign technologies, an industry standard certificate which provides
transparency throughout the textile supply chain. And wee now see that functionality, quality and

design of textiles are not compromised by these developments.

Summits and Villages — Theme Platforms aat ispo 10

The sports community comes as an international and diverse crowd. Theme-based platforms provide
orientation and serve as centre of focus for trends and innovations. Nordic Outdoor labels gather at
the “Scandinavian Village” in Hall A6, and friends of the old, new Telemark style are also given their
own platform to present new technology and equipment at the “Telemark Village”. “Snow, Ice & Rock
Summit” caters for the wider ski and outdoor community, staging podium discussions, film screenings,
fashion shows and the popular DAV Boulder Cup. At “Board_Ispo shop summit” (A1) snowboard
retailers have a base to exchange information and catch up on their networking. This year’s shop
summit addresses “Modern Shop Strategies”. Fashion producers will utilize on the opportunity to
present their latest designs on one of the ispo Catwalks, while the running scene gathers at “Runner’s
World Action Point” for a good warm-up to the coming running season. The “Wearable Technlogies”
platform has for the first time been integrated into ispovision in Hall B1. The WT platform presents
functional fashion with “wearable” technological items — such as a skiing glove with an integrated
mobile phone, shoulder bags with solar panels, and the like. And last, but not least, finalists and

winners of the popular ispo BrandNew Award can be found at the “ispo BrandNew Village™.

Back to the Wild — Backcountry & Freeriding
Untouched hillsides, width, and solitude — more and more people are attracted by off-piste action,

which was once almost uniquely the pleasure of extreme athletes and nature enthusiasts. The
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classical segments of Backcountry/Skitouring and Freeriding more and more complement each other
in terms of clothing and equipment, and ispo 10 picks up on that development by overhauling Hall A3
and turning it into a Freeride Area, for Snowboarders and Skiers alike. The Freeride Area will feature
brands such as 4FRNT, Orage and Ortovox.

In the spotlight: ispo Awards

Each year, the Oscars of the Sports Goods Industry are handed out at ispo. The ispo Awards reward
the most innovative products for the coming season. Awards are handed out in the several categories:
“European Ski Award”, “ispo Boardsports Award”, “ispo Outdoor Award”, and ispo “Runners Point
Award”. For the second time only, the “Eco Responsibility Award” will be handed out. After a very
successful initiation last winter, and with the trend of Sustainability seemingly unstoppable, the Eco
Responsibility Award could be on its way to one of the signpost awards for innovation in the sports
goods and textiles industry. The jury will consider matters of production, manufacture, transport and
packaging, all of which must be realized under strictly ecologically sound conditions.

Young companies with totally new products could enter the ispo BrandNew Award. This popular start-
up competition also addresses the Eco theme and introduces the Eco/Fair Trade category.

On the clothing side, this year’s European Fashion Award deals with the issue of Privacy. The Award
is traditionally handed out by the Foundation of the German Textiles Industry and goes to Fashion

students.

Future investments: talent promotion at ispo 10

Today’s apprentices are the managers of tomorrow. ispo thus fosters sports industry offspring with
several projects. At the ispo Career Day, students, trainees and young professionals have a chance to
personally get to know employers and score on one of 50 places for work experiences, final
courseworks or proper employments.

As part of the ispo trainee project, trainees can take a look behind the scenes of trade fair stands and
experience trade fair action LIVE. In a series of lectures and workshops, theoretical knowledge is
passed on which the participants can then apply on their exploration of trade fair activity.

To prevent young, small companies from going under at such a big event, ispo offers several special
platforms. Up-coming ski brands gather at the “Skilift” area, Outdoor newcomers own the
“Greenhouse”, while start-ups from the running section head for “Warm Up”. In cooperation with the
Sportsella Online platform, ispo also supports the further training of sales personnel. They can
participate in Online advisory training and thereby increase their service competence. And employers
benefit from the effort as will acquire the ispo certificate for service quality after a specific number of

trainings.
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Let us entertain you: Events @ ispo 10

As always, there will be plenty of events to entertain the ispo 10 audience. Over a period of 4 days,
exhibitors, platforms and the ispo projects team will stage a host of award ceremonies, trainings,
conferences, fashion shows and, of course, parties. At many trade fair booths, popular international
athletes from the ski-, board- and outdoor scene will be found . In the coming Newsletters we will
inform you on the highlights of the event schedule, as well as times and dates of athlete appearances.

More info also under www.ispo.com/de/Home/cn/vilvicn/events.

Snow action: ispo on snow preview

Winter sports products should be tested in their natural environments: the snow! On January 29, 2010,
ispo thus presents the traditional and popular ispo on snow preview, where journalists are presented
with the winners of the various award categories (BrandNew, Eco Responsibility, Outdoor-/Ski-

/Boardsports Awards) and are given the exclusive opportunity to test them on the piste.

On Screen: ispo TV Service comes in High Definition
As usual, the ispo TV Service produces daily Roughcuts and finished Features on the trade fair
highlights — free of charge for TV broadcasters. We also give out Roughcut material and finished

Podcasts for use at online platforms. At the ispo TV website (www.ispo-tv.com) you can find editorial

suggestions, Info texts and Shotlists while being able to view podcasts and footage previews when the

time comes.
For the first time, the ispo TV Service is produced in HD. The source material is produced in P2 HD
1080/50i and can the be handed out in 1080i50, 720p or PAL 16:9. All footage is distributed in 16:9,

should you need a 4:3 format we advise that you give us plenty of notice.

For the second year running, we offer the distribution of footage via FTP Server. News broadcasters

can thus quickly and flexibly access footage as soon as it is ready.

Alternatively, we will receive Digital Betacam tapes via Courier Service (free-house).
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IspoTV Service Overview

Themenservices & Infos

More information on products, events, selected guests and new trends will be available in the
coming newsletters

We will research selected topics and issues to provide detailed background stories.

At www.ispo-tv.com you can download our newsletters and receive all the relevant information
regarding matters such as satellite feeds, and even have a look at some preview clips of the
footage material.

TV Service

Early information on products, trends and events

Sneak footage of news and selected products from ispo on snow preview

Throughout ispo, daily, cost-free Footage material on Digital Beta (16:9), including shotlists
and editorial suggestions

Satellite links for news reporting

Background information and structured, thematic editorial support

New: Ready-edited features

New: Podcasts for Online use

New: Distribution of Footage material via ftp-Download, for flexible reporting amid tight production
schedules

Visit www.ispo.com and www.ispo-brandnew.com for more information on ispo 10 and its exhibitors.

Ispo TV Service Centre Presse Contact MMI
Tel: +49-(0)89-949 28 741 Munich Trade Fair Company
Ispo Media Bureau
Producer Christine Heufer
Rolf Pietschmann Tel:+49-(0)89-949 20 715
CvD E-Mail:
Markus Kink christine.heufer@messe-muenchen.de
Distribution

Jorn Seinsch

E-Mail:
redaktion@mediaboxtv.com

News+++Termine+++Texte+++Bilder+++Footage

www.ispo-tv.com
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