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Exclusive target group: only the best is good enough

All information and statements regarding ratings given to hybridica 2008 are based on a survey of visitors conducted by 
TNS-Infratest during the fair. Published by Messe München GmbH. Subject to change without notice. Last updated: 01/10
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hybridica is an international trade show for the development and manufacture of hybrid components, that will take place for the second time from 
9 to 12 November 2010 - at the same time as electronica. Those two events complement one another perfectly with regard to content and generate positive synergy 
effects, as particularly in the telecommunications and automotive industries. 
Forward-looking and dynamic: the future belongs to hybrid components. The trade show's broad spectrum of industries provided ample evidence of the rapidly 
growing significance of hybrid components and processes in the single target industries. It underlines the enormous potential for development hybrid components and 
their associated production techniques have. 
hybridica has positioned itself as an international trade fair. It addresses activities on the global market and has had a highly qualifi ed range of visitors from around 
the world from the very beginning: 26% of all visitors were from abroad; they came from a total of 21 countries.
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Advertising opportunities: the best offer to make a hit

04) Newsletter: hybridica information in the electronica 
newsletter
The industry newsletter that goes out to relevant target groups.
Firmly established in the international electronics industry as a
sound decision-making aid for investments. New in 2010: hybridica 
information included. 

>> page 8

05) E-mailing to registered visitors
Secure your personal 100% guarantee to be the center
of attention.

>> page 9

01) Banner at hybridica.de
Besides fair-related information, the hybridica website gives
visitors a comprehensive industry overview including the latest
trends, developments and product innovations.

>> page 5

02) Banner in exhibitor database
Inform your customers about your company news.

>> page 6

03) High-tech fair websites
Cross placement on our High-tech fair websites is an effective
way to reach even more recipients and increase your contacts.

>> page 7

Discounts 
5% when you order any 2 of the above products at the same time. 
10% when you order any 3 of the above products at the same time.



4

Advertising alternatives: the preparation is essential

The table shows the extensive range of advertising alternatives available for hybridica. Select the advertising medium or combination of media that best suit(s) 
your marketing objectives. We have something to meet all of your modern online advertising needs.

Your marketing objective
Range 
(recognition, image and 
branding)

Positioning 
(as technology provider, 
B2B advertiser, transfer 
of know-how)

Address select target 
groups 
(e.g. in specific sectors)

Page

Newsletter 8

E-mailing to registered visitors 9

Website banners 5-7
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01) hybridica website: content- and navigation banner

Showcase your company and your latest developments at the electronica website and acquire new customers in all sectors.
electronica‘s excellent branding has a powerful effect on your banners – strong advertising thanks to a strong brand. We 
promote the website and the theme portal in the electronica newsletter on a regular basis.

Banner facts

Prices (in EUR): 1. Content/ full-size banner
2. Navigation banner: right navigation

49 CPT
39 CPT

Formats: 1. 468 x 60 pixels 
2. 188 x 73 pixels

GIF, JPG (max. 15 KB) , Flash (up to Version 8, hard-coded link) 
Messe München GmbH is responsible for formatting; Target URLs may be included

Minimum order: 10,000 ad impressions; banners rotate.

Reporting: Number of ad impressions, number of ad clicks.

Prices valid until Dec. 31, 2010

1.
2.
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02) hybridica website: banner in exhibitor database

The exhibitor database at www.hybridica.de plays a key role for visitors preparing for the fair. It is where they search for 
exhibitors and compile personal lists for their visit. Take advantage of these advertising opportunities to call additional attention 
to your company.

Banner facts

Prices (in EUR): 1. Full-size banner

2. Button banner

49 CPT

29 CPT 

Format: 1. 468 x 60 pixels 
2. 120 x 60 pixels

GIF, JPG (max. 15 KB) , Flash (up to Version 8, hard-coded link) 
Messe München GmbH is responsible for formatting; Target URLs may be included

Minimum order: 10,000 ad impressions; Banners rotate.

Reporting: Number of ad impressions, number of ad clicks

For exhibitors only

Prices valid until Dec. 31, 2010

1.

2.

2.
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03) High-tech fair websites: content- and navigation banner

Tap the entire potential that our High-tech trade-fair websites have to offer. Cross placement is a clever way to reach even
more recipients and increase your contacts.

Banner facts

High-tech Websites productronica

electronica

LASER World of PHOTONICS

analytica

www.productronica.com

www.electronica.de

www.world-of-photonics.net

www.analytica.de

Prices (in EUR): 1. Content/ full-size banner
2. Navigation banner

49 CPT
39 CPT

Formats: 1. 468 x 60 pixels 
2. 188 x 73 pixels (except: www.world-of-photonics.net: 234 x 60 Pixel) 

GIF, JPG (max. 15 KB) , Flash (up to Version 8, hard-coded link) 
Messe München GmbH is responsible for formatting; Target URLs may be included

Minimum order: 20,000 ad impressions; banners rotate.

Reporting: Number of ad impressions, number of ad clicks.

Prices valid until Dec. 31, 2010

1.

2.

1.

2.
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http://www.electronica.de/
http://www.world-of-photonics.net/
http://www.analytica.de/
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04) electronica newsletter
Take advantage of this target-group-oriented multiplier for product promotion and to promote your company‘s image. Each 
month the electronica Newsletter puts you on the computer screens of relevant skilled worker and decission maker. You can 
design and emphasize you advertising messages any way that you please. Information is exacting and extremely timely, so it is 
the perfect backdrop for your online advertising.

Plan 2010 (subject to change)

Issue and main focus CW / Date

1 04 / Jan. 27, 2010

2 - Embedded 07 / Feb. 17, 2010

3 - Green Electronics 11 / Mar. 17, 2010

4 - Industry 15 / Apr. 14, 2010

5 - Medical 19 /  May 12, 2010

6 - Automotive, e-mobiltiy 23 / June 09, 2010

7 - Consumer / Displays 27 / July 07, 2010

8 - Embedded 31 / Aug. 04, 2010

9 - Industry 35 / Sept.01, 2010

10 - Green Electronics 37 / Sept.15, 2010

11 - Automotive, e-mobility 39 / Sept.29, 2010

12 - Displays 41 / Oct. 13, 2010

13 - Medical 43 / Oct. 27, 2010

14 - Consumer 49 / Dec. 08, 2010

Newsletter facts

Number of 
recipients:

Approx. 48,000 (German circulation: 
Approx. 28,000 recipients, English 
circulation: Approx. 20,000 
recipients)

Publication 
frequency:

monthly

Prices (in euro):

1. Vertical banner

2. Full-size banner

3. Text ad

120x240 pixels

468x60 pixels

300 characters + 
company logo 89 x 70 
pixels

700

1,600

900

Format: Text, GIF, JPG (max. 15 KB); Messe 
München GmbH is responsible for 
formatting; Target URLs may be 
included; Some e-mail programs do 
not display animations.

Reporting: Number times opened and clicks on 
your ad.

German: ISSN – Nr. 1613-6608 
English:  ISSN – Nr. 1613-7299

Prices valid until Dec. 31, 2009

logo 3.

1.

1.

2.

hybridica information
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05) E-mailing to registered visitors

100% attention guaranteed! As in the past, some 43,000 visitors are expected to register online for electronica before the fair 
even begins. These e-mailings have very high open and click rates, which indicates how interested this target group is. Take 
advantage of the chance to run your ad in these exclusive surroundings. Only two ads are available in each mailing. The 
advantage: 100% free of coverage loss because you only reach people who actually attend electronica and hybridica.

E-mailing facts

Prices (in EUR): a) Confirmation of online visitor registration directly after ticket order 
(electronica and hybridica distribution list)

b) electronica highlight report about 5 working days before the event
c) thank-you e-mailing after the event 

(electronica and hybridica distribution list)

3,800

1,700
2,400

Format: 1. Content banner 318 x 60 pixels
Text, GIF, JPG (max. 15 KB); Messe München GmbH is responsible for formatting; Target URLs may 
be included; Some e-mail programs do not display animations.

Order deadline: 1. Oct. 15, 2010 
2. Oct. 25, 2010 
3. Nov. 09, 2010

Reporting: Number times opened and clicks on your ad

For exhibitors only

Prices valid until Dec. 31, 2010

1. 1.

VISITORINFORMATION
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General Terms and Conditions
General Terms and Conditions for online advertising on websites and other Online Media of Messe
München GmbH (“MMG”), Messegelände, D-81823 Munich.
1. Exclusivity; Definitions
1.1 MMG enables Advertisers to run advertising on its internet pages and other online media,
including service and newsletter emails (“Online Media”), such advertising hereinafter being referred
to as “Online Advertising”. The contractual relationships between MMG and the advertising
contractual partner (“Advertiser”) on running Ads in Online Media is exclusively governed by these
general Terms and Conditions (“Terms”). MMG may choose to have its services rendered by 
appropriate third parties (“Service Providers”).
1.2 “Insertion Order” within the meaning of these Terms is the agreement on running Ads in the
Online Media pursuant to below Clause 2.
1.3 “Ads” shall include all materials designed for the online advertising, which may specifically
include picture and text elements and moving images (e.g. Banners, Flashs) and sensitive areas,
linking to URLs provided by the Advertiser.
1.4 Terms valid at time at formation of contract shall apply respectively.
1.5 In the event that Advertiser uses own standard terms and conditions which deviate from these
Terms, these Terms of MMG shall solely apply, also in the event that MMG has not disputed 
application of any provision or such terms as such.
2. Conclusion of Insertion Order
2.1 The Advertiser may place an order verbally or in writing, including by email. A binding Insertion
Order is only concluded upon written conformation of the order by MMG or its Service Providers.
An order shall be deemed refused if not duly confirmed within two weeks from placement of the
order by the customer.
2.2 Where orders are placed by advertising agencies, the Insertion Order is concluded with the
advertising agency. If the client is to become Advertiser, the advertising agency has to provide
complete details and provide proof of power of attorney upon request.
2.3 Advertiser warrants and represents to not be consumer within the meaning of applicable laws,
including Sec. 13 German Civil Code, consumers are excluded from concluding this agreement.
2.4 The Advertiser shall only provide true and accurate information.
3. Scope of Services, Amendments
3.1 With regards to the Online Advertising ordered, the Advertiser not expect any success or 
economic result, such is in no case represented or warranted by MMG or agreed upon.
3.2 MMG renders its services within the technical, legal and commercial framework of online
advertising which is subject to constant change.
3.3. If the before mentioned framework changes and as result thereof MMGs performance of
services to be rendered hereunder is substantially impeded or becomes impossible, MMG may
without prejudice to further remedies rescind any Insertion Orders.
3.4 MMG is entitled to change the structure and design of its website, the pages contained therein,
as well as any other Online Media at any time or cease to provide such services completely.
MMG shall inform Advertisers on any substantial changes in this respect and relevant to an 
Insertion Order without undue delay. Placement of Ads which is obviously prejudicial to its 
perceptibility or substantial changes in size of an Ad constitute a substantial change.
3.5 In such far as the Insertion Order relates to email campaigns, the parties agree that certain
distribution dates, frequencies, coverage or validity of addresses are not decisive. Accordingly,
MMG may in its sole discretion and without obligation thereto provide further deliveries, e.g.
where singular deliveries have been cancelled. If selection of addresses is part of the order MMG
shall inform the Advertiser if the chosen criteria do not provide the intended number of addresses.
Any necessary reduction shall be performed by random selection.
4. Duty to review, Right to reject
4.1 The Advertiser shall at own costs review any Ads and other content made available to MMG,
including linked targets (jointly referred to as “Content”), in relation to its accuracy, lawfulness
and permissibility for their respective use. This includes any rights of third parties, including 
intellectual property rights (e.g. trademark), copyright and personality rights as well as applicable 
laws (eg. prohibitions on advertising in tele media, competition law). MMG shall not be subject to an
own duty to review.
4.2 MMG shall be entitled to refuse performance of an Insertion Order wholly or with regards to
specific Ads or runs only or suspend or terminate runs, if it can reasonably be suspected that the
content is not permitted or unlawful in before mentioned sense, Content has been rejected by 
respective authorities or the Content is else against the interests of MMG in relation to a 
professional appearance and image of the Online Media, including where, within MMG sole 
discretion, the necessary level of professionality is not achieved or the content is else inappropriate 
or indecent.

4.3 Upon such rejection, Advertiser shall remain liable to pay the agreed remuneration, unless
MMG has been able to reutilize the available space for other parties.
5. Cancellation
The Advertiser may cancel an Insertion Order with the following fees becoming due:
- between four and two weeks before date of insertion: 50% of the respective order value
- between two weeks and two days before the date of insertion: 80% of the respective order value
- thereafter: 100% of the respective order value.
6. Cooperation, data delivery and placement
6.1 The Advertiser shall provide MMG with appropriate Ads, specifically compling with MMG´s
technical specifications, in due time before the insertion date. Timeliness is depended on the agreed, 
respectively publicly announced, delivery dates for the respective Online Media and shall else be
deemed five business days prior to the agreed insertion date. The Advertiser shall remain liable to pay
the agreed remuneration, if delivery is not timely and insertion impossible as result thereof.
6.2 MMG is entitled to make necessary amendments to the Ads, but in no event obliged thereto.
Specifically, an Add which is not recognizable as advertising may be designated by MMG with the
word “Anzeige”.
6.3 Placement is made in MMG’s reasonable discretion and with regards to the interests of Advertiser
to the greatest extent possible and with reference to the respective category booked.
6.4 It can not be secured that within Online Media no advertising for products or services of a
competitor of Advertiser is placed, including also in proximity in space and time to Ads of the
Advertiser.
6.5 The Advertiser may request return of materials or Ads within ten days from the last insertion,
however any duty to record or file shall not exist.
7. Duty to notify
The Advertiser shall review online advertising run on MMG´s websites without undue delay after
the first insertion and notify any apparent defects within the first week of insertion. Thereafter any
such defect shall be deemed accepted. Hidden defects must be notified within one week from
becoming known, at latest within twelve months after begin of the limitation in time pursuant
to applicable laws.
8. Licenses, Representations and Warranties, Indemnity
8.1 The Advertiser licenses to MMG all rights necessary for the performance of this contract.
8.2 Advertiser warrants and represents that the use of Content, including Ads, by MMG pursuant
to this agreement does not infringe any rights of third parties or violates applicable laws and
regulations including such referred to in above Clause 4.1.
8.3 The Advertiser shall indemnify MMG from all claims, reasonable legal fees and damages, resulting
from violation of a guarantee by the Advertiser or made in connection with use of the Ads
in accordance with this agreement against MMG.
8.4 The Advertiser shall not engage in any non-intended use of the functionalities of the Online
Media of MMG.
8.5 The Advertiser shall deliver data free of any computer viruses, worms or other sources of damage.
MMG shall not be obliged to apply own safety measures.
8.6 Specifically where advertising agencies are used and as far as the advertising company itself
is Advertiser within the meaning hereof, above provisions shall apply irrespective of actual knowledge
of the Advertiser of Content delivered to MMG.
9. Warranty of MMG
9.1 If by default of MMG the online advertising does not have the agreed properties, MMG ensures
due performance of the advertising by replacement runs in a comparable area or environment
(“Replacement Advertising”). MMG shall have the right to refuse Replacement Advertising if
- this requires efforts grossly disproportionate to the bona fide interest of Advertiser in performance,
and having regard to the content of this agreement, or
- this would incur disproportionate costs for MMG

9.2 If MMG fails to provide Replacement Advertising within an appropriate notice period or if
MMG credibly and definitively refuses Replacement Advertising or if the Replacement Advertising
is again not free of defect, Advertiser shall have the right to rescind the order or reduce payment to
an appropriate extend, with regards specifically to impairment of the online advertising.
9.3 Claims for warranties are limited in time to 12 months after the begin of limitation in time
provided for by applicable laws.
10. Liability
10.1 MMG shall be liable without limitation for intent and gross negligence.
10.2 For ordinary negligence, MMG shall only be liable in so far as an essential obligation of this
Agreement is breached. Such essential obligation shall be construed as containing such which this
agreement has to confer upon the user by its nature and purpose or which only enables the due
performance of this contract and the due performance of which the user may regularly and reasonably rely 
upon.
10.3 MMG’s liability for slight negligence is limited to typical and foreseeable damages.
10.4 Liability for indirect damages as well as lost profit is excluded for simple negligence except for
situations where liability is not restricted pursuant to above clause 10.2.
10.5 Limitations of liability from above clauses 10.2 to 10.4 shall not apply to any strict statutory liability
of MMG or liability from any contractual guarantee as well as harm to body, life or health.
10.6 In such far as MMG´s liability is excluded or limited this shall also apply to the personal liability
of is it statutory representatives or agents. The limitations of liability do furthermore apply to all 
kinds of claims, including tort.
10.7 Liability from above Clause 10.2 shall further be limited to a maximum amount of three times
the contractually agreed remuneration payable to MMG.
10.8 MMG shall not be liable, where links to websites of third parties are provided, which are outside
of MMG’s responsibility. The provider of such web sites shall solely be responsible and liable
for such content and damages from use of such information.
11. Remuneration
11.1 The Advertiser shall pay a remuneration in accordance with the price list valid at time of
formation of contract. Applicable VAT is charged separately.
11.2 The remuneration payable to MMG is due without deductions upon invoice and payable by
bank transfer.
11.3 MMG may amend the price list at any time. For orders confirmed by MMG, changes in price shall
only become binding, if one month notice before publication of the Ads is given. In case of price increase
the Advertiser may terminate the contract. If such right for termination is not exercised within one month
from notice of the price increase, the price increase shall be deemed accepted for Insertion Orders.
11.4 Where calculation of the remuneration is based on page impressions or similar data, only data
from MMG´s or its service provider´s reporting systems shall be used.
12. Data protection
12.1 Personal information from the sphere of Advertiser is collected, recorded, processed and used
only in accordance with the statutory provisions.
12.2 The Insertion Order is carried out in consideration of applicable data protection laws.
13. Miscellaneous
13.1 This agreement is subject exclusively to German law. Place of performance is Munich.
13.2 Exclusive revenue of competent jurisdiction for all claims between Advertiser and MMG from
or in connection with this agreement shall be Munich. MMG may choose to bring action against
Advertiser also at a court competent at Advertiser´s domicile.
13.3 Shall one or more stipulations herein be or become void, the remaining provisions shall remain
valid. Any void provision shall be replaced by the parties by a provision closest to the intended purpose
with regards to the economic and legal interest of both parties.
13.4 Additional oral agreements do not exist. Any modification or amendment of provisions contained
herein, including this provision, may only be made in writing.
(December 2008)
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Contact

Sales team: Ms Andrea Hillenbach
A. Sutter Dialog Services GmbH
Service-Partner der Messe München GmbH
Bottroper Straße 20, 45141 Essen, Germany
Postfach 10 09 42, 45009 Essen, Germany
Tel. (+49 201) 3101-433
Fax (+49 201) 3101-9919
online@hybridica.de

Responsible: 
Messe München GmbH
Messegelände
81823 München, Germany
www.messe-muenchen.de

mailto:online@hybridica.de
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