Exhibitor Statements bC India 2011

In alphabetical order

Sorab Agarwal, Director, Action Construction Equipment Ltd. (ACE), India

“It is a fantastic show and Mumbai has never had such a major equipment event. It’s a much cleaner, better organized show and we look forward to this happening again as soon as possible.”

Jehangir Ardeshir, President & Managing Director, Terex India Private Limited, USA, Indian subsidiary

"bC India, is an exhibition of international class. Very well organised and executed, it provided a great opportunity for exhibitors, both multinational and Indian, to profile themselves before buyer communities from India and neighbouring countries. I am particularly happy that Terex chose bC India to present itself as one united entity. Many customers of high quality got Terex good business here, much of which is signed off; some of which is still work in progress!"

M.S. Bhadbhade, Managing Director, Aquarius, India

"The quality of both the visitors and the exhibition was excellent. This exhibition is very important for our business."
Antoine Chazelle, Vice-President Sales, Manitou, France, South Asian subsidiary

"bC India is a very good location where everybody gathers – people want to come here. When we heard that there was a bC India we decided immediately to come and we definitely don’t regret it."

Jorge Cuartero, Managing Director, ANMOPYC, Spain

"We are impressed by the quality of the organisation compared to other Indian exhibitions. Furthermore, we are very surprised by the quality of both the exhibitors and the visitors. bC India will be our long-term partner for India."

Bhagwan J. Deokar, President, Builder’s Association of India, India

"We are all extremely happy. The set-up and the fairgrounds are world-class. We take part in many exhibitions but this is of its own kind – it’s a tremendous event."

Dr Reinhold Festge, Managing Director, Haver & Boecker, Germany

"We are highly satisfied. We met a top-quality audience at this event. We would like the fair to continue to be organized at this level of quality, and hope that the Indian government and the authorities will soon pave the way for the construction of a new exhibition centre here."

Thomas Furtado, Group General Manager, Greaves Cotton Limited, India

"bC India is very unique as bauma and CONEXPO came together – it surely is a good thing. As the Indian market is very strong right now, bC India came just at the right time. All the big names are here."

Nick Ground, First Vice President, Construction Equipment Association, United Kingdom

"The introduction of a new show is always a risk. A question for the exhibitor, a question for the visitor. The British exhibitors who have travelled to Mumbai for bC India have had their questions answered. Good quality venue, high quality visitors, and good quality business. bC India really is the new 'Gateway to India'".

Raman Joshi, Managing Director, Manitowoc Cranes, USA, Indian subsidiary

"We would like to thank AEM and bauma for joining hands together to organize this great show. The quality, management and presentation of the show have been outstanding. Not only the number of visitors but the quality had been great. The response has been overwhelming and we are glad to have participated."

Dr Christof Kemmann, Chairman of the VDMA Construction Equipment and Building Material Machinery Industry Association and CEO BHS Sonthofen, Germany

"I am deeply impressed and very excited about what the organizers have achieved here. We had lots of customer contacts and many new leads. Our expectation is that bC India, just like bauma China, will grow and establish itself in the Indian market."

Eckhard Kleine, Sales Engineer Traffic Tunnelling, Herrenknecht, Germany

"Comparing bC India to other trade shows and exhibitions Herrenknecht has attended in the past we would say that bC India is the best one to date. An event like this certainly strengthens our position in this aspect."

Wolfgang Kormann, CEO, Marque Innovations, India

"The quality of the visitors is very good. This exhibition is very important for us since India is a well growing market and we need to establish our presence here."

Annemarie Krier, Co-Regional Director Region 5, Doka GmbH, Austria

"A fair like this is very important for a booming construction market like India. Very definitively, India has considerable further potential. We had visitors at our stand who were very interesting as regards later business – they were real quality visitors."

Kristian Küppers, Company Spokesman, Liebherr-International Deutschland GmbH, Germany

"bC India has met our expectations. We received orders for all Liebherr products which were presented at the exhibition. In addition we were able to sign contracts, for example in the maritime cranes sector. At the same time, we were able to talk about future projects with our customers."

V.G. Sakthi Kumar, Chief Operating Officer, Schwing Stetter, Germany, Indian subsidiary

"So far, Mumbai hasn’t had a good fair and bC India has filled that gap."

Raj Lakhani, Managing Director, Peri Germany, Indian subsidiary

"We had customers from different parts of the country at our booth. More than 90 per cent of whom were quality visitors. bC India has the potential to become the major platform here in India."

E. Moses, Business Development Head, Kobelco, Japan

"Most of the footfall has been meaningful and related. Being a part of this exhibition is very important for our company in particular."

A. M. Muralidharan, Managing Director, Volvo India Private Limited., India

"We are really surprised by the quality of customers we have had. It has been a good platform for us and we have been receiving many many customers, not only key customers, but also retail customers. Furthermore we have done some business here during these days. I should say that its been a very efficient and well conducted exhibition.”

Prashant Nair, Marketing Manager, Mahindra & Mahindra, India

"The quality of the visitors was good. Such exhibitions are important as they add value to our business."

Luca Nutarelli, Secretary-General, UNACEA – Italian Construction Equipment Association, Italy

"The quality of the visitors at bC India has been very satisfying. The Italian companies made a lot of interesting contacts which will open the way to new partnerships with Indian players."

Ramesh Palagiri, Managing Director and CEO, Wirtgen India, India

"bC India is a really good show. We had customers from all areas in India. All visitors at our booth were 100 per cent quality visitors. I am sure that bC India will become more and more important."

Mitul Patel, Managing Director, Apollo, India

"This exhibition is extremely important for our company since it gives us the right platform to display our products."

José Luis del Prim, CEO, Enarco S.A., Spain and President of the Committee for European Construction Equipment CECE 
"The organization has been perfect and we are enjoying a first-class exhibition. I recommend this event to all equipment manufacturers. We will come back." 

I. Chandrashekar Rao, Project Research- Analyst & Consultant, Nawa Engineers, India

"The quality of the visitors was very good due to the restricted entries. We received good endorsements from foreign parties."
Michael Schmid-Lindenmayer, Managing Director, Putzmeister Germany, Indian subsidiary

"We had crowds of visitors at our stand, and lots of contacts, including many new customers. The quality of the visitors was very good. India definitely needed bC India. We shall certainly be taking part again next time, with a stand of at least the same size."

Dr Thomas Schulz, President Construction, Sandvik, Sweden

"bC India is not only a image branding show but also a selling show. Although the show is still running, we have been able to sell 207 units so far. "
Milind M. Shahane, Executive Vice President & Chief Operating Officer, Voltas, India

"We received a lot of new enquiries from new customers. We are using bC India to showcase innovations and new products.”
Kevin R. Thieneman, President, Caterpillar Asia Pte. Ltd., USA, Indian subsidiary

"Caterpillar has been involved in the Indian market for over 10 years. Through relationships with our dealers GMMCO and TIPL, we are committed to continuing the branding of our products and find events like bC India a viable option to reach this goal. The number and quality of buyers at bC India and the show's professional organization have made this exhibition an addition to our overall marketing strategy in India."

V. Venkataramana, Vice-President, Puzzolana, India 

"The quality of visitors has been extremely good thanks to the restricted entry policy."

Neville H Wankadia, General Manager - Marketing, Godrej & Boyce Mfg. Co.Ltd., India

"The number of visitors has been good. The exhibition is very well managed. bC India is a good eye opener for other exhibitions in India."

Liang Weisen, Managing Director, Liugong, China

"Congratulations on a successful launch of bC India. We are impressed by the quality of Indian and international visitors as well as the strong participation of local and international companies."
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