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f.re.e — The new C-B-R
18 — 22 February 2010
Retrospective

With 1,470 exhibitors from 54 countries in 7 halls and
100,000 visitors, f.re.e 2010 — The new C-B-R took place
from 18 to 22 February 2010 ("Horse" area until 21
February) and stimulated longing for recreation and
vacation as the most popular trade fair open to the public in
Southern Germany.

The business location Munich with its above-average
economic power and its unique recreational value ensured
visitors who have a lot of purchasing power and spending
intention: 48% of visitors possessed a monthly net
household income of between 2,000 and 5,000 EUR, 12%
of more than 5,000 EUR.

f.re.e’s fresh concept focuses on the possibility for hands-on experience. Exhibitors benefited from the
comprehensive mixture of innovation, variety of offers as well as in-depth information. Bike tracks, water
basins, climbing walls, multimedia show stages and a horse ring enabled visitors to experience the offer
on-site.

Munich’s media diversity as well as journalistic interest in f.re.e even beyond the country’s borders made for
an extensive media coverage.

Overall evaluation
82% of exhibitors and 88% of visitors gave the trade fair an overall rating of “excellent”, “very good” or
“good”.

Exhibitors: Visitors :

‘l “excellent” or "very good" @ "good" O "acceptable” or "bad" ‘ ‘- "excellent” or "very good" @ "good" O "acceptable” or "bad" ‘

“I have the impression that the term “f.re.e” is now a learned expression. The new concept seems to be quite
successful. Again this year, there were many visitors at the trade fair and we are very happy with our

participation in the event.”
Leonardo Campanelli, ENIT, Italian Tourist Board

“f.re.e is Germany’s best travel fair. We had large numbers of visitors at our stand who were interested in
trips to Namibia. f.re.e is the most wonderful fair ever.”

Dieter Reisenauer, Blue Planet
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Exhibitor evaluation
82% of exhibitors said the fair was overall “excellent”, “very good” or “good”.
92% of exhibitors will participate again in the next event, 91% would recommend the fair to others.

Furthermore, the following points were assessed as “excellent”, “very good" or “good" with the
percentage indicated:
- Quality of exhibitor services 86%
Completeness and range of offers 82%
Shown supporting/event program 77%
Reached target groups 73%
Visitor quality 70%

Top 5 exhibitor objectives and their achievement in %

Top 1: Make new business contacts/ win new 7% | 28%
customers
Top 2: Cultivate existing business contacts 43% | 20%
Top 3: Prepare follow -up business 42% | 32%
Top 4: Company/ product/ countr
p & Lompany’p country 47% | 16%
presentation, image cultivation
Top 5: Watch the competition/ market overview 45% | 30%
‘l "excellent” or "very good" @ "good" O "acceptable" or "bad" ‘

Visitor evaluation
88% of visitors said the fair was overall “excellent”, “very good” or “good”.
93% of visitors will visit the next event again, 96% would recommend the fair to others.

Furthermore, the following points were assessed as “excellent”, “very good" or “good” with the
percentage indicated:

Quality of visitor information 87%

Shown supporting/event program 82%

Clear structure of the hall layout 79%

Completeness and range of offers 78%

Top 5 visitor objectives and their achievement in %

Top 1: Recreational activity/ excursion 43% |10%
Top 2: General information on products/
P i P 45% [ 14%
services
Top 3: Information especially on innovations/
47% [13%
new products
Top 4: Information especially on prices/ costs 43% | 16%
Top 5: Preparation of concrete purchases/
. 54% | 17%
bookings

@ "excellent” or "very good” @ "good” O "acceptable” or "bad"
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Private visitor structure analysis

50% of visitors to f.re.e 2010 were male, 50% female.

20% lived in a 1-person household, 39% in a 2-person household, 41% in a 3-5 person household.
85% were private visitors, 15% trade visitors.

48% of visitors possessed a monthly net household income of between 2,000 and 5,000 EUR,
12% of more than 5,000 EUR.

Age structure in years

24%

20%)

17%

11%

EA
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to 30 to 40 to 50 to 60 to 70

Partner country of f.re.e 2010: Tunisia

With lots of action, f.re.e’s partner country Tunisia got visitors in the holiday mood and
presented itself as a popular tourist destination. As in each year, the partner country
had a special trade fair presence and entertained trade fair visitors with lots of folklore
and events, true to the motto: the more exotic and exceptional, the better...

Illl !
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“In my opinion the new concept of f.re.e adds new zest
to the fair. We liked it very much. It is always a good
idea to try something new. This is a plus for visitors,
for the fair and of course for us exhibitors. We were
always pleased with C-B-R and we are pleased with
f.re.e, too.”

Naceur Mani, Tunisian Tourist Board
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Visitor evaluation of the individual exhibition are as

Travel area:
91% of visitors rated the travel area overall as “excellent”, “very good” or “good”.
Individual segments were rated as follows:

Bavaria oA
Germany 8%
Long destinations 14%

Mediterranean

. 8%
countries
Central and Eastern 10%
Europe
Water travel/ cruises 10%
Scandinavia 16%
M@ "excellent" or "very good" @ "good" O "acceptable" or "bad"
Recreation area:
85% of visitors rated the recreation area overall as “excellent”, “very good” or “good”.
Individual segments were rated as follows:
Boats 25%
Caravanning & Mobile Leisure 20%
Bicycles 13%
Health & Wellness 8%
M-I-Z (Maritime information centre) 18%
Horse 18%
Sports & Outdoor 13%
Water Sports 15%
m "excellent" or "very good" @ "good" O "acceptable" or "bad"
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Exhibitors’ statements and opinions on the exhibiti on areas at f.re.e:

Travel

“We like f.re.e very much and the topics of travel, leisure
and recreation fit much better than the previous
caravanning, boats and travel. We are happy with the
general course of the fair. Numerous visitors came to our

stand to gather information.”
Sabine Lechner, Frosch Touristik GmbH

“The concept of f.re.e lives up to our idea of the fair. The course of the event

met our expectations.”
Nikos Miliotis, Greek Tourist Board

“The new concept of f.re.e appeals to us very much. It is more clearly structured and was well
communicated, too. We are happy with the course of the fair. We noticed that visitors were prepared to make
actual bookings and were able to make new contacts. Our suggestions for the next f.re.e: offer additional
lecture rooms and international catering. A hall layout according to genres and ways of travelling would be

an additional idea.”
Andreas Leippert, Hapag-Lloyd

“A very good concept. We like the hall layout and the clear structure

according to topics.”
Christian Hief, Ostallgau Tourismus

“The concept is very good, as the areas for leisure and hands-on
experience — especially the bicycle area — are in focus. We are

pleased with the course of the fair, visitor interest has still been high.”
Franz Reil, Tourismusverband Minchen — Oberbayern

Health & Wellness

“The Karlsbad region has been exhibiting at f.re.e for many years. We think
that the fair is one of the best in Germany, in particular because of the high

visitor numbers. We will surely take part in 2011, again.”
Petr idlicky, Karlsbader Region

Toe————~_ “We felt very comfortable in the wellness section. There, we were able to

‘ regarding beauty and anti-aging even beyond the trade fair. In particular,
Q‘ we appreciated the many facets of f.re.e and its regional character.”
’ Julia Capalbo, Mary Kay Kosmetik
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Boats

“Well done” for the new trade fair concept. | am very
happy with the course of the fair, as | was well able
to cultivate my customer relations. For the next f.re.e

| would very much wish to keep the high standards.”
Cengiz Incedren, Argos Yachtcharter und Touristik G mbH




Water Sports

“I really like the new concept of f.re.e, only the fair's date is not
ideal in my opinion. April would be better, as customers are
already in spring and holiday mode then. In particular, | like the
presentation and the inclusion of other kinds of water sports. My
suggestion for f.re.e 2011: Place caravans and boats together in

one hall.”
Torsten Glafer, Tauchsport GlaRer

“Sound concept offering good presentation
options for different segments. Regarding
the next f.re.e, | would like to see a stronger
presence of the boats sector. More
synergies, e.g. trailers, engines and
accessories. A larger concentration would
address larger target groups, relevant also

for other topics.”
Oliver Koppenburg, Torgeedo

Caravanning & Mobile Leisure

“I think the concept of the fair is very good. We are happy with the course of the fair. There

were lots of visitors. We have not further suggestions for the next f.re.e.”
Elia Akkawi, ERZ Reisemobile

“The concept works very well, in particular, as visitors can gather information
on other topics, too. We had the largest stand in Hall B4 and were very
happy with the course of the fair. We even had higher sales figures than last
year.”

Andreas Binder, Freizeit AG

“The concept is good. Thanks to the new name of “f.re.e”, a larger customer

potential is attracted.”
A. Hartmann, Caravan Center Erding

Horse

“For us as a riding tour operator, the combination of horse fair and travel fair
is ideal. Thus, we reach customers who are not necessarily present at the
pure horse fairs we normally participate in. However, for a continuous
success of the horse area, the number of exhibitors would need to be

higher.”
Annegret Jaath, Pferd und Reiter



Sports & Outdoor

"280 participants, three times as much as in 2009, started at

the second “CLIMB FREE", watched by several thousand

trade fair visitors. It was the ultimate climbing competition

marathon: On 19 Feb., children and adolescents were at the

start, on 20 Feb., adults from the Bavarian amateur climbing
scene had a go. Both competition days were organised and held by the
Munich section of the German Alpine Association (DAV). The results of both
competition count towards the Oberlandcup. A top class film is prove of the
great atmosphere at the second CLIMB FREE.

On the third day (21 Feb.), Bavaria’s best climbers — among them numerous German top climbers —
demonstrated their skills at the Bavarian Boulder Championships. The event was held by the Bavarian
Climbers’ Association and organised by Munich Section of DAV. In addition, an exciting daily high-jump
contest took place in order to find out the best jumper. The wrench team under the direction of Christian
Bindhammer and Dave Cato created fantastic bouldering problems for the participants on all three days.
Top results were achieved by the climbers from the Miinchen & Oberland team.”

(Source: www.climbfree.de )

.very good concept. | like the fact that visitors can actively contribute to
f.re.e. | think that beach volleyball was a real asset for f.re.e and we were
able to promote beach volleyball very well. At the next f.re.e | would like to
see more presentation stands, eg. for cocktails, beach wear or beach
volleyball camps.”

Roland Hofer, Bavarian Volleyball Association (Baye  rischer Volleyball Verband BVV )

Bicycles
“In its second year, too, the concept of f.re.e has proved
and thus confirmed itself. ADFC and its partners think that
f.re.e is special because visitors have the possibility to test
and try bicycles, equipment and accessories first-hand at
the fair. Another plus for the bicycle area is the date of the
fair, which is ideal for both suppliers and customers.
From the high demand and the very interested visitors it was clear to see that
the topic of bicycles and cycling trips is still very popular. Thus, it would be
desirable to have an even larger and more manifold offer at f.re.e 2011, in Bayerische Wirtschaftsstaatssekretérin

order to be able to accommodate this strong demand and interest.” Katja Hessel
Wolfgang Slama, ADFC

“On the first two days of the fair, we had interesting and numerous contacts. Our e-bikes were in high
demand, and our folding bike “birdy” is still very popular in Greater Munich. Thus, we are happy with the

course of the fair. For 2011 we would suggest to broaden the bike track in Hall A6 a little bit.”
Thomas Huyer, riese und mller

“A thoroughly successful concept. Very nice hall layout, attractive
environment and a perfect infrastructure. We are very happy with the
course of the fair. The atmosphere was excellent, and we had nice and
interested visitors at our stand. We are looking forward to f.re.e 2011 —
keep it up!”

Ewald Hodl, Veelo Pedelecs

“The concept of f.re.e is very good, as the new C-B-R addresses a
broad range of customers. We are very happy with the course of the

fair. We had highly interested visitors at our stand.”
Wolfgang Kammerer, Winora



Summary of the Advertising and Press Activities req arding f.re.e 2010:

In the run-up to f.re.e 2010, a very big advertising campaign was conducted in and around Munich. It was
actually almost impossible not to take notice in public of the comprehensive communication and advertising
measures.

Bill poster campaign

Comprehensive bill posting on poster pillars, at subway and suburban railway stations, general
posters in picture frames in the City of Munich and the greater Munich area

Posters in picture frames at escalators in subway and suburban railway stations

Subway ceiling posters

Info-screens in Munich and Augsburg

OBI (building materials market) info-screen advertising

Bill posting in cooperation with the Munich Public Transport Association; 4 different sizes at
suburban railway stops and bus stops

Special bill posting, e.g. two large banners at Therme Erding

Giant posters (18/1): Munich, Garmisch Partenkirchen, Ingolstadt, Rosenheim, giant posters and
cultural diary posters in Austria

Radio broadcasting

Broadcasting covering all areas thanks to a comprehensive volume of radio advertising (two different spots)
on the following stations:
- Antenne Bayern
Bayern 1
Bayern 3
Radio Gong
Radio Arabella
Radio Energy
Klassik Radio
Bayernwelle Sid-Ost
Antenne Salzburg



Various special shows in the local TV programme of Miinchen TV as well as in all Bavarian regional
programmes

Reports in Bavarian television and magazine shows of stations broadcasting in all of Germany
(Sat 1, RTL)

Placing of advertisements and publications

Advertisements were booked and reports were published in 55 trade magazines from the areas of tourism,
boats, water sports, canoes, diving, surging, sports & outdoor, bicycles and horses.

Other advertisements and reports

Front page of the monthly magazine “Minchen*, IN Minchen — tips/trends and programme section, i Punkt —
programme section; HALLO, Munchner Nordrundschau, Wochenzeitungen, conTakt (MVV customer
magazine) etc.

Ad examples:

Daily newspapers

Continual presence in various daily newspapers starting from mid February until the beginning of the trade
fair, e.g.:

Augsburger Allgemeine/Allgauer Zeitung

AZ Miinchen

Bild Miinchen

Der neue Tag

Die Welt/Welt am Sonntag

Donaukurier

Mittelbayerische Zeitung

Munchner Merkur / tz / OVB (Oberbayerisches Volksblatt)
Passauer Neue Presse / Trostberger Tagblatt
Straubinger Tagblatt/Landshuter Zeitung
Siddeutsche Zeitung

Zeitungsgruppe Sidostbayern

Travel supplement on 6 and 13 February 2010:

Munchner Merkur/tz/OVB (Oberbayerisches Volksblatt)

Passauer Neue Presse / Trostberger Tagblatt / Sidostbayerische
Rundschau

Straubinger Tagblatt / Landshuter Zeitung

Mittelbayrische Zeitung

Donau Kurier

Augsburger Allgemeine / Allg. Zeitung

Free papers
Minchner Wochenanzeiger, Minchner Samstagsblatt, Hallo and Kreisbote



Media cooperations

Supplements

Cooperation with daily newspapers, Minchner Merkur and tz: Insertion of the multi-
page f.re.e journal (circulation: 409,686)

Additional distribution of 10,000 copies of the f.re.e journal.

Cooperation with Motor Presse Stuttgart regarding special topics: Multi-page
supplement in publications of Motor Presse Stuttgart from the following topic areas:

hiking, climbing, horses, cycling and caravanning with a circulation of 164,000 as well
as 13 advertisements.

Additional inserts : Bild Miinchen and AZ

Online

Advertisements and banner advertising with various motives as well as dispatch of visitor newsletters in the

run-up to f.re.e.

Special promotions on various online portals such as Boot24.com, Bootshop24.com or PlanetOutdoor,
Men’s Health, Taucher.net. etc.

10



Visitor flyer and trade visitor flyer

The visitor flyer with a circulation of 150,000 was
displayed at all advance sales offices (ADAC and DAV,
Munich public transport system, Miinchen Ticket) and
was provided to all exhibitors for their marketing
purposes free of charge. Furthermore, it was displayed
at the Therme Erding cash counters.

The trade visitor flyer for trade visitors from the tourism
sector had a circulation of 20,000 and was distributed
via INFOX and direct mailings to travel offices, colleges
and universities.

Other advertising measures

Distribution of flyers to 600 locations in Munich and
Greater Munich in ,der Minchner*

Distribution of postcards to 500 locations in Munich and
Greater Munich for three weeks

Exhibitors were involved in marketing activities, t 00

Exhibitors invited customers with ticket vouchers or EUR 1.50 savings coupons
Links from the f.re.e website to exhibitors’ websites via banners and logos

Comprehensive press service for exhibitors

Possibility to book advertisements in the f.re.e Journal, Taglich f.re.e and the Motor Presse Stuttgart

supplement

Press activities

Dispatch of 22 press releases to daily newspapers, trade journals and business press
Press trips to the partner country Tunisia and the insider tip Usedom
Visits to the editorial offices of important Bavarian daily newspapers

Conclusion

Enormous press feedback. f.re.e 2010 — The new C-B-R was the topic in more than 3,000 articles, approx.

one and one-half times more than in the previous years.
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Facts on f.re.e 2011

Dates for all areas
Wednesday, 23 February to Sunday, 27 February 2011

Opening hours
Daily 10am to 6pm

Participation fees*

Exhibition areas Travel, Health & Wellness: Exhibition areas Water Sports, Caravaning &
Mobile Leisure, Horse, Sports & Outdoor,
Row stand: 107 EUR/sgm Bicycles:
Corner stand: 112 EUR/sgm
End stand: 117 EUR/sgm 9 to 50sqm: 83 EUR/sqm
Island stand: 122 EUR/sgm 51 to 100sgm: 73 EUR/sqm
101 to 500sgm: 63 EUR/sgm

More than 501sgm: 53 EUR/sgm

*Participation prices are net, plus media fee of 90 EUR as well as 0.60 EUR/sgm AUMA fee.

Media fee

A media fee of 90 EUR is payable by each main exhibitor.

The media fee includes:

Entry in the exhibitor database on the Internet (ADA) and in the visitor information system at the fair (BIS),
incl. company name, street, post code, city, country, telephone number, website with link, hall, stand
number, three key words in the product index as well as — for exhibitors in the tourism area — three
destinations.

In addition, exhibitors having registered before the editorial deadline are included in the alphabetical list of
the trade fair magazine "Téglich f.re.e" with company name, hall and stand number.

Beginning of stand allocation
02 August 2010

Exhibitors at f.re.e 2010 will be sent the documents automatically by post at the beginning of July. Early
bookers will receive the documents as well and are kindly asked to fill them in, too, in order for the
registration for f.re.e 2011 to be valid.

You can contact the f.re.e exhibition team at:
Tel.: (+4989)949-20211

Fax: (+4989)949-202 19
projektleitung@free-muenchen.de
www.free-muenchen.de

As of: 22 April 2010



