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ispo 10 ISPO TV SERVICE

Throughout ispo, the ispo TV Service will provide 

broadcast-quality footage material - daily, and free of 

charge. It comes with shotlists and textual suggestions. The 

standard format is Digital Beta (16:9), differing format 

requests need to be voiced in advance.

The footage can be ordered at the TV Service Centre, or 

via the ispo Media Bureau. 

It can also be received via ftp-Server or Satellite playout. 

More details will be published shortly.

.

07 – 10 February 2010

New Munich Trade Fair Centre

www.ispo.com www.ispo-tv.com

Newsletter No. 2

Overview: 

• Latest product innovations: The BrandNew Awards at ispo 10

o OverAll winner: Running on clouds with On Sports

o Accessories: Ear-plug skiing instructions by Moticon

o Sportswear: UTY – functional fashion serves special needs

o Style: ZKHT – boarding fashion with hood-scarf feature 

o Fitness: Hock – classy dumb-bells

o Hardware: Boo Bicycles – tropical bicycles

o Urban Style: Elmoto – Bikers, electrified

o Eco/Fair Trade: A Monkee for the environment

http://www.ispo.com
http://www.ispo-tv.com
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Latest innovations : The BrandNew Awards at ispo 10

The 20-strong Jury of this competition, where young entrepreneurs enter their innovations and 

products, thoroughly examined 305 entries and then made their choices. 8 winners and 42 finalists 

were determined in the various categories: OverAll, Accessories, Sportswear, Style, Fitness, 

Hardware, Urban Style, and Eco/Fair Trade. Winners and finalists will feature at the ispo BrandNed 

village and thus get the opportunity to present their products to an international business audience. 

The Eco/Fair Trade will be awarded for the first time at ispo 10. Its creation is a reaction to an 

overwhelming number of entries related to environment protection, sustainability and fairness. 

OverAll Winner: Running on clouds with On Sports

Runners are familiar with this problem: long distance runs often result in strained muscles and joints. 

Conventional damping –the so-called Air System– goes some way in absorbing pressure of the 

thrusts, but is not enough. Whereas the Air System exclusively deals with vertical pressure absorption, 

the On Sports design aims at reducing horizontal pressure as well. This approach promises a 

particularly soft and round running feel and aims at triggering a new running sensation. According to 

the manufacturer, neglected muscles are strengthened and joints stabilized in a natural way. Swiss 

triathlete Olivier Bernhard was heavily involved in the development of the shoe and reports of a 

“running on clouds” which is also said to counter fatigue.

Accessories: Ear-plug skiing instructions by Moticon

A common sight on skiing pistes around the world: shaky beginners follow the tracks of the instructor 

and hope to achieve some progress. With large groups, instructors often face a tough struggle. 

Moticon´s SkiGo addresses that challenge. Sole sensors determine the skier´s position and transfer 

the assembled data (wireless, in real-time) to a small player with headphones. A first round of skiing 

serves to calibrate the equipment and individually adapt the sensors to the particularly skier, to then 

provide direct feedback on his positioning by means of acoustic signals. In case of supine positioning, 

the skier will hear a buzzing noise. If he reacts, leans forward and keeps that position for the rest of 

the ride, he might even be praised. “Well done” and “Superb” says the virtual instructor, encouraging 

the beginner´s efforts by praising his efforts. The Moticon system is meant to aid, not replace the 

directions of the skiing instructor, and comes with a series of additional practice exercises which can 

be integrated into skiing classes. The manufacturer also emphasizes the system´s usability as a self-

control system by professional skiers.
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Sportswear: UTY – functional fashion serves special needs

Physically handicapped skiers have special requirements on their clothing. In a seated position, 

pockets and zips at the front of the trousers are rather useless, while a sleeve between jacket and 

trousers is essential to prevent the intrusion of snow. French company UTY has developed a clothing 

line especially for this target group, with functionality being preserved while additional functions being 

added. To cater for the seated positioning, front of the jacket is shortened, while its back is longer than 

usual. UTY´s trousers are cut to suit a bended posture, come with an effective isolation and a special 

opening mechanism which eases putting the trousers on. To increase safety on the piste, flashy colors 

have been integrated into the UTY line. The manufacturer assures that all pieces have been 

developed in close cooperation with disabled people, and been tested under realistic skiing conditions.

Style: ZKHT – boarding fashion with hood-scarf feature 

Back from the piste, and into city life – snowboarding is not just a sport, but a philosophy of life, and 

thus a fashion inspiration too. Young fashion label ZKHT, by Munich designers Nicola Winzinger and 

Maja Feldrappe, adds a new dimension to that prominent snowboard and skateboarding style. Their 

colorful Shirts and hooded jumpers attract attention by use of catchy graphic elements. 80s-inspired, 

they display speech bubbles, cuddly cats and colorful magic dices. A special accessory: ZKHT´s hood-

scarf. This textile combination comes with prints on boths sides: bold on one, understated on the other 

side. Varying on mood of the carrier, the hood-scarf can be turned around and the outfit altered. ZKHT 

further offers bandanas and oversized beenies, which, like the whole ZKHT line, are all produced 

under fair trade criteria.

Fitness: Hock – classy dumb-bells

Today, the stylistic design of sports equipment is more important than ever. It is required to fit into any 

given environment almost like a piece of furniture. Hock design picks up on that trend and addresses 

the demands of the market with the new Loft dumb-bell set. The dumb-bells, weighing in at 1 to 5kg, 

are made from stainless steel, its handles are made from polished and oiled walnut wood. Presented 

on a (walnut wood) sculpture stand, the 10-piece dumb-bell set radiate perfection, timelessness and 

elegance, and are aimed at fitting into the fitness studio of designer hotels and classy private settings. 

Hock design also offers Toning weights, jumping ropes, and press-up handles. The equipment is 

manufactured in Germany, and the wood comes from certified sustainable production.

Hardware: Boo Bicycles – tropical bicycles

In professional cycling, the weight of a bicycle is often crucial when it comes to steep passages and 

fast sprinting. Young US cyclist and machinery student Nick Frey, as part of a Coursework project at 

Princeton University, searched for complimentary solutions to synthetic materials for bicycles – and 

scored in the outdoors. Framework bars of his Boo Bicycles are made from the trunk of the huge 

“dendrocalamus strictus”, which carries the reputation of being even stronger than steel in relation to 
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its weight. The bamboo trunks are collected in China and prepared for use as part of a sports device 

by a 5-month drying process. By means of a common, tested Tube-to-Tube construction technique, 

the bamboo rods are connected with the various steel elements (Saddle support, handlebar, etc.). 

Frame and joints are then stabilized by epoxy resin and carbon. The solid, but flexible bamboo wood 

is to provide a new, soft riding – with little weight to carry. And Boo Bicycles are nice to look at, too. 

Frame, handlebar elements and rims all made from bamboo provide a natural, sporty look which, 

according to the Jury, qualifies Boo Bicycle as an urban vehicle as well.

Urban Style: Electrified biking with ElMoto

A full “tank” for € 0,40, no emissions, a dynamic chassis, and an urban, sporty design – the ElMoto 

electronic motorcycle has financial, ecological and visual arguments going for it. The manufacturer 

targets city folks who are eco-conscious but still don´t want to move around on Grandma´s electro-

bike. ElMoto provides cool cruising with a clear conscience. A hub drive achieves 45 km/h while hardly 

making a sound, the industry-standard Lithium Ion Battery provides for 65 km (with 4-6 hours of 

recharging time at any conventional socket). An electronic display keeps the driver informed about 

speed, battery level and reach. Suspension forks at the front and rear of the bike allow for little off-

road excursions. And no permit is necessary to drive the ElMoto, an insurance certificate combined 

with a roller or car driving license is enough. 

Eco/Fair Trade: A Monkee for the environment

A gorilla is an angel is a gorilla – looking at the Monkee logo can result in slight confusion of the 

senses. The idea behind the logo, however, is quite simple: the ambition of designers Ingo Walde and 

Marion Hett was to create smart T-Shirts with catchy prints for climbers and street use which are, 

however, produced under ecologically and ethically sound conditions. The gorilla thus stands for for 

the sportive role model of the mountain masters, while the angel symbolizes Monkee´s ecological and 

ethical conscience. All textiles were made of biological materials from sustainable trade, no pesticides 

and only a minimum of chemicals were to be used. With this concept Monkee is a member of the 

Clean&Unique Association and the Fair Trade Foundation. And to do justice to its eponym and 

heraldic animal, Monkee contributes some of its revenue to the Dian-Fossey-Gorilla-Fund, a protection 

program for African Mountain Gorillas. 

For more information on these issues, as well as the best, most trendy and most innovative 

product novelties at ispo winter 09, check out the coming Newsletters, and our website: 

www.ispo-tv.com. 

http://www.ispo-tv.com.
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ispoTV Service Overview

Themenservices & Infos

• More information on products, events, selected guests and new trends will be available in the 
coming newsletters

• We will research selected topics and issues to provide detailed background stories.
• At www.ispo-tv.com you can download our newsletters and receive all the relevant information 

regarding matters such as satellite feeds, and even have a look at some preview clips of the 
footage material.

TV Service
• Early information on products, trends and events
• Sneak footage of news and selected products from ispo on snow preview
• Throughout ispo, daily, cost-free Footage material on Digital Beta (16:9), including shotlists 

and editorial suggestions
• Satellite links for news reporting
• Background information and structured, thematic editorial support
• New: Ready-edited features

• New: Podcasts for Online use

• New: Distribution of Footage material via ftp-Download, for flexible reporting amid tight production 
schedules

Visit www.ispo.com and www.ispo-brandnew.com for more information on ispo 10 and its exhibitors.

Ispo TV Service Centre

Tel: +49-(0)89-949 28 741

Producer
Rolf Pietschmann  

CvD
Markus Kink 

Distribution
Jörn Seinsch

E-Mail: 
redaktion@mediaboxtv.com

Presse Contact MMI

Munich Trade Fair Company
Ispo Media Bureau
Christine Heufer
Tel:+49-(0)89-949 20 715

E-Mail:
christine.heufer@messe-muenchen.de

http://www.ispo-tv.com
http://www.ispo.com
http://www.ispo-brandnew.com
mailto:redaktion@mediaboxtv.com
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